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A) World wide and USA Market

Worldwide (US$ millions) USA (US$ millions)
Year Revenue Grouth rate Revenue Growth rate
2008 8,777.90 --- 2,227.88

2009 9,613,100 9.51 2,399.98 7.72
2010 10,675.40 11.1 2,621.56 9.23
2011 12,333.30 15.5 3,062.05 16.80
2012 14,717.70 19.3 3,819.82 24.75
2013 17,893.50 21.6 4,892.00 28.07
2014 21,806.20 21.9 6,281.00 28.39
2015 26,858.70 23.2 8,154.90 29.83
2016 31,549.00 17.5 9,933.20 21.82

-3 KA 17.45% PR 3.20.83%
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a) Consumer product (YE%Z7r=dh)

Worldwide (US$ millions) USA (US$ millions)
Year Revenue Grouth rate Revenue Growth rate
2008 7,252.50 1,653.60
2009 7,900,00 8.9 1,769.60 7.0
2010 8,477.30 7.3 1,814.10 2.5
2011 9,119.00 7.6 1,915.00 5.6
2012 9,830.20 7.8 2,054.50 7.3
2013 10,626.00 8.1 2,210.20 7.6
2014 11,501.20 8.2 2,392.20 8.2
2015 12,488.70 8.6 2,597.60 8.6
2016 13,604.90 8.9 2,843.40 9.5

SR KA 8.175% PRI 7.04%
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b) Industrial Application (M7= 5Y)

Worldwide (US$ millions) USA (US$ millions)
Year Revenue Grouth rate Revenue Growth rate
2008 1,496.70 562.80

2009 1,613.40 7.8 590.50 4.9

2010 1,794.70 11.2 646.10 9.4

2011 2,009.70 12.0 713.40 10.4
2012 2,266.90 12.8 795.70 11.5
2013 2,573.80 13.5 898.30 12.9
2014 2,957.30 14.9 1,023.20 13.9
2015 3,405.50 15.2 1,171.50 14.5
2016 3,930.50 15.4 1,344.20 14.7

S EE 12.85% PR 11.53%
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c) Automotive for hybrid, plug-in hybrid and electric vehicles
Worldwide (US$ millions)

USA (US$ millions)

Year Revenue Grouth rate Revenue Growth rate
2008 28.70 11.48
2009 99.70 247.4 39.88 247.3
2010 403.40 304.6 161.36 304.6
2011 1,204.60 198.6 433.65 168.7
2012 2,620.60 117.5 969.62 123.6
2013 4,693.70 79.1 1,783.60 83.9
2014 7,347.70 56.2 2,865.60 60.6
2015 10,964.50 49.2 4,385.80 53.1
2016 14,013.80 27.8 5,745.65 31.0
SER R 134.97% SER R 2 134.1%
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SANYO EHECTRIC 20%
SAMSUNG  SDI 17%
SONY CORP 18%
LG CHEM 12.2%
PANASONIC 8.4%
HITACHI VEHICLE ENERGY 4.6%
BYD BATTERY CO, 5.9%
CHINA BAK 2.4%
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(b) Hizh4=4m
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JOANSON CONTROLS Al123 SYSTEM
KD ABC MlI, LLC COMPACT POWER, INC
ENERDEL INC GENERAL MOTORS CORP

SAFT AMERICA INC

EXIDE TECHNOLOGIES WITH AXION POWER TECHNOLOGIES
EAST PENN MANUFACTURER
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D) L2+ (ENGINEERING SUPPORT)
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